
The Launch of Virgin Sport Proves the Value and Opportunity in Endurance  

Last week, Virgin Group announced their newest venture – Virgin Sport, a full scale launch into the 
booming endurance sports industry.  

Naming one of the industry’s highest profile and most influential executives to run the business, long-
time New York Road Runners CEO Mary Wittenberg, Virgin Sport is poised to tap the growth and expand 
the reach of mass participatory events globally.  

In a blog post announcing the new business, Sir Richard Branson, the billionaire entrepreneur mused 
about the industry, “Very few products and services are so good that they cannot be continually 
improved upon.”   

Branson’s comments and Virgin’s announcement confirm what we at SilverLine already know.  

The game has changed.  

Email lists and sponsor banners are no longer enough to sustain, let alone grow, a successful event 
business.  Some may see this as a problem for the industry. We see this as an opportunity.  

SilverLine was founded on the premise that endurance sports needed to evolve. The industry 
desperately needed a catalyst to connect great events with rapidly changing technology to provide 
relevant content and a compelling sponsorship benefit.  

To paraphrase Branson, the industry needed to be improved upon.  

SilverLine’s technology empowers our event partners to identify digital assets and provide valuable 
video content to build an audience and monetize sponsorships. We are providing more value for you, 
your athletes and your sponsors by transforming your event into its own media company.  

If a multi-billion dollar company like Virgin Group is diving head first into endurance sports, there is no 
better proof of the value and opportunity within the industry.  

Quoted in a recent Forbes interview, Wittenberg said of the new venture, “There is a big open space to 
build a lifestyle company, with events being the backbone.” 

Your event is the backbone. We at SilverLine are here to help you navigate the open space, connect with 
your audience and grow your business.  

- Jayme and Holden 

P.S. - Stay tuned in the coming weeks as we begin to roll out several new technologies to help your 
event leverage and monetize through the SilverLine platform.  

 

 

https://www.virgin.com/richard-branson/introducing-virgin-sport
http://fortune.com/2015/05/12/nyc-marathon-virgin-branson/

